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TOURISM AND ECONOMIC DEVELOPMENT DIGITAL MARKETING PLATFORM  

Job # 16-25-CMO 

Consolidated Explore Kirkland and Shop Local Kirkland Branding Materials 

This document is not comprehensive. The City suggests potential Vendors review the 
Explore Kirkland and Shop Local Kirkland websites for the latest iteration of both brands. 
Please also see “B. Branding” on page 6 of the primary RFP document. 



SLK Content Creation Design Guide
March 2023 – working document



Friendly Insider
• Adventurous + Cultured
• Relevant + Engaging
• Authentic + 
Empowering
• Educational + Trusted
• Consistent + Reliable
• Charming + Polished

Tone and Audience

Also….community. We are stronger together. We 
are all in this together. Love local. Live local. 
Support local

Graphics & Collateral Design Elements
3 signature colors + black
Graphic composition
Color block or color strip inclusion
Prominent Logo – can be watermarked or partial
Human images or product images



Survive. 
Revive. 
Thrive. 
Together
www.ShopLocalKirkland.com

2020 messaging



2020 Postcard



2020 Postcard



2020 Business recruitment brochure







Street banner



Set Sail Studios - Northwell Alt.ttf
Script font = Northwell  Alt



Window Clings



Social Media Design Templates

















Logo treatments



Shop Local Kirkland - 2020

About:
The Shop Local Kirkland initiative responds to the economic 
impacts of Covid-19 on Kirkland’s business community and is 
designed to help local businesses survive and thrive through 
WA State’s Safe Start Plan and beyond. A hyper-local, digital 
marketplace, Shop Local Kirkland is a vibrant, prosperous and 
resilient online economy for all Kirkland businesses. The 
platform www.ShopLocalKirkland.com houses business 
storefronts on a digital main street, enables e-commerce, and 
connects shoppers to local businesses. A vigorous media and 
incentive marketing program will drive traffic through the 
portal and dollars into the local economy. 

Shop Local Kirkland is an initiative funded by the City of 
Kirkland and driven to help Kirkland businesses survive and 
thrive via ecommerce. Shop Local Kirkland is an online 
platform, a digital main street that is activated by consumer 
engagement and incentive marketing and forms a safety net 
economy Kirkland. 



Consumer Campaign – Notes from 2020

Pitch:
1) Financial Incentive
2) Shop Local:
We’re all in this together. We don’t have to sell Shop Local hard, just have to sell that shopping local is as easy and 
convenient and safe as shopping on Amazon. 
Community loyalty
but multiple options for shop local
Focus on benefits of our tool
FAB model of selling: Features Advantages, Benefits
Look at our tool in comparison to others: find competitors (Amazon, box stores w online delivery (Target) other 
sources to find out info about businessness, some comparison to Yelp)
Don’t want to compete with what small businesses are offering on their own , just promoting it
Value add to hyper local: all local, fresher greener faster, one stop shop, snow/weather walkable

Why is our tool better? What benefits the customer?
Now you do not have to walk door to door, can see it all in one place
No contact, still neighborhood, 
As easy as Amazon but with a local face and local touch
Relationship of trust with all advantages of e-commerce

Wondering what to get your best friend for the holidays this year? Pic of the Mayor with her dog in a santa hat. 
Santa is neutral. Holidays, Santa is safe grounds. Reigndeer, holiday trees. Black  Friday



1. Cable Channels KGOV and Klife. No regular news show just schedule for play back on the channels. 
2. Youtube https://www.youtube.com/channel/UC_vJjluNZSbFPe99yMToqDQ/
3. Facebook https://www.facebook.com/kirklandwa.gov
4. Twitter https://twitter.com/kirklandgov
5. Explore Kirkland https://www.facebook.com/explorekirkland
6. This Week in Kirkland https://www.kirklandwa.gov/depart/CMO/News.htm
7. Kirkland E-Bulletins https://www.kirklandwa.gov/ebulletins.htm
8. https://nextdoor.com/neighborhood/downtownkirkland--kirkland--wa/
9. https://nextdoor.com/neighborhood/totemlakewa--kirkland--wa/



Graphic Brand Standards

These graphic standards were developed as a 

method for protecting the graphic brand of 

Kirkland.  It is important to consult with and 

follow the enclosed guidelines to maintain the 

integrity of the brand.  If you need any additional 

information or guidance, please contact  

Ellen Miller-Wolfe at the Kirkland City Hall 

(425) 587-3014.



Kirkland Logo Usage
The following guidelines illustrate the proper use of the Kirkland logo. 

Full color logo
The logo may be represented in  
full color using either spot color  
or 4color process printing techniques.

One color logo
The logo may be represented  
in a single color preferably using PMS 5405,  
PMS 383 or Black in either spot color or  
4color process printing techniques. It may also 
be reproduced with or without gradients.
Exceptions may be made upon approval.

Reversed logo
The logo may be reversed out of 
a dark background but should be 
printed on white whenever possible.

Logo elements
The elements shown may be used separately 
from the logo when appropriate following 
the above color guidelines.

KIRKL  ND



Kirkland “Strap line” Usage
In some instances, Explore Kirkland should be used with its ‘sub text’ within the brand in publications which have a
national or international audience (www.explorekirkland.com / WASHINGTON) and should always be represented   
in Myriad Pro Semibold.



Additional Kirkland Graphic Standards
The following guidelines illustrate the proper use of the Kirkland logo. 

Recommended Kirkland Color Palette
The color palette provides a guide for keeping a consistent color scheme within the community’s communications.

Recommended Kirkland Spacing

Recommended Kirkland Typeface
The following faces may be used in the creation of type artwork: Helvetica LT Std Condensed, Clarendon and Fira Sans 
(available through Adobe Typekit).

Primary Color Palette

Secondary Color Palette
PMS 633
C/100  M/6  Y/10  K/28
R/0 G/126 B/163

PMS 405
C/23  M/29  Y/32  K/67
R/95 G/87 B/79

PMS 366
C/29  M/0  Y/45  K/0
R/189 G/255 B/138

PMS 3242
C/46  M/0  Y/18  K/0
R/114 G/220 B/212

PMS 290
C/24  M/1  Y/1  K/0
R/194 G/222 B/234

PMS 358
C/38  M/0  Y/45  K/0
R/169 G/220 B/146

(Logo Spacing Example)

the height of the “D” in the logo. 
(See example)

PMS 5405
C/71  M/30  Y/13  K/41
R/68 G/105 B/125

PMS 383
C/26  M/3  Y/93  K/17
R/162 G/173 B/0



KIRKL  ND

Unacceptable Logo Applications
 

the integrity of the Kirkland Brand.
The following are examples of improper modifications of the Kirkland logo that may violate

DO NOT

DO NOT delete, add or adjust any element of the logo.

DO NOT
any part of the logo.

DO NOT change the proportions of the logo.

DO NOT print the logo on a background or image

DO NOT screen the logo or use the logo behind text.

DO NOT DO NOT try to recreate this logo. Use only the 
artwork provided. Elements of the font have been 
adjusted and should not be typeset or replaced  
with any other font.

DO NOT alter the logo for any other entity.

WATER PARK.
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Explore
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